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Pinkishe Foundation: The Launch ’Pad’ For Promoting Menstrual Health & Hygiene

Anandi Sen, Nandini Sukhija &

Sarah S Varkey, AIS MV, XI G
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2% women in the age group 15-24

years, still rely on a cloth during

periods. 8% women are not even

aware of what sanitary napkins are. And

yet sanitary napkins are considered as a

‘luxury item’. Pinkishe Foundation, an

NGO for women in Ghaziabad, opens

our eyes to this bare necessity. 

Aimed at empowering women, the or-

ganisation runs several programmes as

Pinkishe Youth, Myra, Pakhi, etc., to

provide women the quality of life they

deserve. Their latest offering is ‘Pad

Bank’, a one-of-its-kind initiative that

aims at promoting menstrual health.

The inception
“It was when my daughter, Khyati no-

ticed a stain on the dress of house maid’s

daughter that she came to terms with the

disturbing reality of countless women in

the country being unable to afford sani-

tary napkins. From there, the thought of

establishing Pad Banks was called out,”

shares Arun Gupta, Founder, Pinkishe. 

Breaking the stigma
Talking about the problem is perhaps the

first step to solving it. But when speak-

ing about the problem is taboo, the chal-

lenges are manifold. Shalini Gupta,

National General Secretary, Pinkishe

Foundation says, “Menstruation is

treated as a secret. We are given pads in

black packets, as if we are smuggling

something. This needs to change.” 

Sensitising about the need for sound

menstrual health became the prime ob-

jective of the organisation. Pinkishe or-

ganises workshops on menstrual

hygiene to educate women about the

benefits of using pads over usage of

cloth, leaves, which leads to various

health hazards.

Making it accessible
The most basic sanitary pad costs about

₹4-5 per pad. For a 5-day period, this

means ₹60-75 every month; too expen-

sive for a family with an average income

of Rs 1000. The problem of inaccessi-

bility remains a major challenge. 

“If we can have blood banks, then why

not Pad Banks?” Mr Arun Gupta re-

marks. The Pinkishe Foundation con-

ducted ‘Pad Collection Drives’

throughout the country, wherein people

were requested to donate sanitary pads

for women who cannot afford them.

Shalini Gupta shares, “As of now, we

have opened only four branches and

managed to collect more than thousand

pads in just two days.” The sanitary nap-

kins collected from the drive were fur-

ther distributed in rural areas and slum

dwellings, to needy women and girls. 

Creating a stir
Pad Bank came to public eye after the ‘I

WILL’ campaign video. The video that

was doing rounds on social media, sen-

sitised towards need for promoting men-

strual health. It urged the spectators to

donate sanitary pads to underprivileged.

Taking it further
The foundation proposes to issue Pad

Cards. Once the Pad Bank has collected

a sufficient number of pads, Pad Cards

will be issued to women who will be en-

titled to the benefits of this programme.

They would be given sanitary pads on a

monthly basis. “Even men need to come

forward for this cause,” says Shalini. 

Pinkishe has taken the first step towards

change. But a change is far away until

we do our bit. Period. G  T
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