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A free press can be good or bad, but
most certainly without freedom it
will never be anything but bad.
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Brainleaks-08
FOR CLASS -XII

1.If (x – y) f (x + y) – (x + y) f (x – y) = 4xy(x2 – y2)    x, y ∈ R
and f (1) = 2 then value of f (3) is equal to
(a) 30 (b) 27 (c) 9 (d) 2

Correct Answer for Brainleaks 07  
(3) Steam; CHCl3/NaOH, Heat H3O+ and Ac2O/AcONa, Heat
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With more meaningful viewing
options available as com-
pared to the past, television

has evolved from a mere brain numbing
boob tube to an integral source of  info-
tainment. However, books best known
as man’s best friend have occupied and
would continue to occupy a centuries old
place of honour in learning. GT reporters
bring to you their take on whether being

a bookworm is better than being a couch
potato. 
A picture is worth a thousand words and
a motion picture is worth thousand of
pictures.
Sita was kept in Ashok Vatika by Ra-
vana.  Dhritrashtra saw the whole battle
of Mahabharata through the divine eyes
of his subject, Sanjay. Do you know,
how I gathered this information? Of
course, through TV!  How many of you
have actually read these two great epics?
I bet only a few, but most of you must

have enjoyed seeing them on the TV. 
Television is a good medium to keep
yourself abreast with current affairs
without fliping the pages of a newspa-
per. It brings the news and other updates
faster to a wider audience than newspa-
per. Thanks to television, now even illit-
erate can keep themselves updated about
the current happenings. 
Meanwhile, countering the above argu-
ments bookworms say reading is far
more enriching than watching television.
Their argument, always remember one

thing in life – ‘books are treasures but
television is just an idiot box.’ Books
teach us to dream, while television
brings alive someone else’s dream.
Books give us an opportunity to imag-
ine the characters as we want them to be.
Rebuffing the argument most of the chil-
dren say reading an encyclopaedia is a
daunting task. However, watching Dis-
covery and Animal Planet is a visual de-
light and can instantly boost knowledge.
It makes comprehension easy and learn-
ing fun- filled. 
However, a good story if badly presented
can turn out to be a nightmare for the
viewers. But, books give you the privi-
lege to exercise your choice by reading
its summary and foreword.  A television
cannot give the thrill that one gets when
one opens the crisp pages of a new book
to read.
Reading leads to vocabulary enrichment
and gives birth to new ideas, while un-
guided television watching leads to
viewers picking foul language.  
Watching television and reading are fun
filled exercises and a major source of in-
fotainment. Thus, a guided TV watching
session of not more than an hour can
prove equally rewarding as reading an
interesting book. So, get ready to dive
into the ocean of knowledge, whichever
way you want to !G  T
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Pranali Batra, XI H, AIS Noida

Education empowers the learner, en-
hances his thinking process, question-
ing skills and gives him the beautiful

gift of imagining.Yet, if I were to tell you that
you live in a country that houses maximum il-
literates in the world, you will probably count
your lucky stars that you are not one of them.
The appalling reality does not end here. Nearly
1 out of 2 children does not go to school and
50% of those enrolled drop out after class VIII. 
These alarming statistics were addressed by the
noble initiative of Proctor and Gamble called
Project ‘Shiksha- Live, Learn and Thrive’.
Under this project, we can make a positive dif-
ference in the lives of underprivileged children,
who cannot go to school either for financial
reasons or non-availability of schools, by mak-
ing a simple choice in products we buy. Every
time you choose to buy a large pack of Tide,
Ariel, Pantene, H&S, Rejoice, Vicks VapoRub,
Whisper, Oral B, Duracell or Pampers in
months of April, May and June, you are helping
thousands of underprivileged children across
India to access their right to education. P&G
promises a minimum contribution of Rs 1 crore
per year to Shiksha , irrespective of the sales. 
Lending support to this noble cause, renowned
actor and brand ambassador for Shiksha, Anu-
pam Kher comments, “There is more to life

than cinema and acting. It is important to lend
your voice to causes you believe in. Shiksha is
making a remarkable change in the lives of
those children who cannot get education other-
wise. It is a movement where you and I can
make a difference and we must!” What started
as gracious effort on part of the company is fast
emerging as a consumer movement. In the
last six years, Shiksha has built over 20
schools impacting 1.5 lakh children. In its
seventh year now, Shiksha is back with a
stronger commitment to build 20 more
schools, hence touching the lives of over
2 lakh children.
Supporting the Shiksha endeavour and
inviting the consumers to support the
cause,  social activist Kiran Bedi said,
“Shiksha has empowered thousands of
girls all over India and it has carried the
flagship of education forward. It provides
quality education to hundreds of dropouts. Let
us pick up P&G products to support this unique
and novel initiative.”
Even after 60 years of independence, over 50
million Indian children still don’t go to school.
Welcoming the support of corporate groups as
P&G to step in to support the government ini-
tiative, Jacqueline Fernandes, Bollywood ac-
tress and former Miss Sri Lanka comments,
“What touches me deeply is that so many lives
in India have been touched by simple acts of

contribution by consumers.”
Often, we wonder what we can do for this
cause, but come up with no suitable response.
So here arrives the solution and indeed it is -
Project Shiksha. So next time you want to help
the world you know what to do- Shop!G  T
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India has the
largest 
illiterate 

population in
the world

Sarva Shiksha Abhiyan derives a new meaning as shopping becomes the latest mantra
for imparting education to the underprivileged children. Come lets go shopping!
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